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three contests among the small ottices, 
and has definitely proved he is the “class” 
of his division. He led at the end of 
August with a good high percentage and 
could not be caught. 

A distinct surprise and a distinct pleas¬ 
ure was the winning of second place by 
Shumway of Duluth. Mr. Shumway was 
one of the “dark horses”—in spite of the 
fact that his record in Duluth for the past 
few months has been one of the bright 
spots of the summer’s business. Here 
is a real “comer” in the Royal Organiza¬ 
tion. 

Third place was captured by John 
Shea, Manager of the Fort Wayne Office, 
another comparatively new manager who 
has shown distinct ability and competi¬ 
tive spirit. 

They say the real story of the race is 
the final result—and that is all we have 
tried to picture for you. But there is so 
much that the story of the winners does 
not tell the flying start—the large num¬ 
ber of competitors bunched at the half¬ 
way mark—the last agonizing sprint at 
the finish—where one man won and got 
the reward and the glory—and the others 
who tried just as hard just missed the 
mark. To these men, too, goes a great 
reward—the satisfaction of a race well 


THE RUNNERS-UP 

1ST DIVISION 3RI 


The closing story of the latest big 
contest is told in just a few words. 
Cleveland, Akron and San Antonio won 
in their respective divisions. Buffalo, 
Oakland and Duluth finished second 
and Baltimore, Louisville and Fort 
Wayne were third. These offices shared 
the three thousand dollars in cash prizes 
offered by the Company. 

Mr. M. C. Hull of Cleveland, in captur- 
of one thousand 
notable feat. 
There 


2ND DIVISION 


R. C. Shumway 
Duluth — 2nd 


G. M. Pillow 

Buffalo—2nd 


ing the lion’s share prize 
dollars, accomplished a very 
Hull is one of your real fighters, 
has never been a contest in the time Mr. 
Hull has managed the Cleveland office 
when Cleveland was not up among the 
leaders at the finish. This powerful com¬ 
petitor has to be reckoned with to win 
a ny contest. This time Hull came f ro ™ 
behind with a magnificent burst of spee 
In the last week and finished only a it 
ahead of Buffalo—but the bit was enough 
win. If a winner ever deserved his 
reward, M. C. Hull does. 

The second man in Division 1 was 
billow of Buffalo. Here was another 
c ase that could not be called distinctly a 
surprise. Buffalo has always been an 
°ffice to come through in a pinch, an ( 
this has been particularly true under r * 
Pillow’s management. Mr. Pillow won 
last contest among big offices an 
tame mighty close to winning this one. 

the second prize is no meager con 
*°lation, either. . , 

Mr. Teer, finishing third with his Bai- 
hitiore crew, was one of the upsets—an 
i tame mighty near to upsetting ca cu 
ktions further by capturing the first two 


J. E. Geissinger 
Oakland — 2nd 


ff. F. Teer. 
Baltimore —3 rd 


J. T. Wellman 
Louisville —3 rd 

far in the 

lead all the y high percentage 

lead with an^^pomkdnsom formerly man- 
of quota. M • Akron for 

ag er at Fresnoha, been* ^ ^ 

only a very sh ° ; ’ uite remarkable, 

for that reasonalo q Qakland cam e 

“ Jin ? I f_y .v° d vision, and Wellman of 


Louisville third. Geissinger and Well¬ 
man are two of the men who for years 
have played an important part in the 
typewriter business. They are a pair of 
veteran managers who are batting harder 
now than they did fifteen years ago and 
that’s going some. It would not have 
been a surprise to see either one of them 
win—and both their percentages were 
high enough to do so had Akron not had 
such a marked superiority. 


Mr. Jackson of San Antonio, another 
old-timer, captured the first prize in the 
Third Division. He has won the last 
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STANDARD 


“ROYTYPE” QUOTA COLUMN 
JULY, 1926 

A more prosperous period than the time 
between the first of September and De¬ 
cember 31st, will be hard to find again. 
Prepare for good business and see that 
your Supply Department gets its share. 
September to December is “Roytype” 
time. Now is the time to tell your cus¬ 
tomers about this “heavy duty” ribbon. 


1— Peoria 

2— Dallas 

3— Little Rock 

4— Denver 

5— Boston 

6— Fort Wayne 

7— Providence 

8— Worcester 

9— Rochester 

10— New York 
Detroit 

11— Portland. Me. 

12— Louisville 

13— Bridgeport 

14— New Orleans 

15— Bangor 

16— Houston 
Evansville 

17— Newark 

18— Chicago 

19— Seattle 

20— San Francisco 

21— Youngstown 

22— Pittsburgh 
Cleveland 

23— Dayton 
Toledo 

Wichita Falls 
Indianapolis 

24— Scranton 
Washington 
Los Angeles 

25— Portland. Ore. 
Baltimore 
Davenport 


26— Harrisburg 
Fort Worth 

27— Richmond 

28— Columbus 

29— Birmingham 
Milwaukee 

30— Philadelphia 

31— Eric 

32— Oakland 
Atlanta 
Jacksonville 

33— Kansas City 

34— Waco 
Hartford 

35— Des Moines 
Rockford 
Cincinnati 
Grand Rapids 
St. Paul 

36— Albany 
St. Louis 
Buffalo 

San Antonio 

37— Springfield. Ill. 
Duluth 

38— Akron 

39— Springfield, Mass. 

40— Johnstown 
Fresno 
Memphis 

41— South Bend 

42— Minneapolis 

43— Omaha 

44— New Haven 

45— Wilmington 


SERVICE CONTEST FOR 
JULY, 1926 


DIVISION NO. 1 
“CHICAGO REMAINS IN FIRST 
PLACE” 


The month of July ended with Mr. 
Tomek, Foreman of Chicago, holding his 
top place won during the month of June. 
Our records show that this is the first 
time a Foreman has held first place twice 
in succession. 


1— Chicago 7* 

2— Baltimore 7* 

3— Detroit 7* 

4— St. Louis 7* 

5— San Francisco 7 * 

6— Washington 5* 

7— Pittsburgh 7 * 

8— Boston 7* 

9— Houston 6* 
Cleveland 7 * 

10—Atlanta 7* 
Cincinnati 7* 


11— Philadelphia 4* 

12— Kansas City 5* 

13— Louisville 3* 

14— Los Angeles 2* 

15— New York 3* 

16— New Orleans 4* 

17— Dallas 3* 

18— Minneapolis 5* 

19— Portland, Ore. 3* 

20— Indianapolis 5* 

21— Hartford 4* 

22— Buffalo 3* 


DIVISION NO. 2 

“OMAHA-AKRON AND BANGOR” 


These three Service Departments 
bossed by Messrs. Blair, Verdi and De- 
vine well deserved their respective posi¬ 
tions during the month of July. 


1— Omaha 4* 

2— Akron 5* 

3— Bangor 5* 

4— Denver 5* 

5— Grand Rapids 6* 

6— Birmingham 6* 

7— Milwaukee 4* 
Harrisburg 3* 

8— Peoria 1* 

9— Davenport 5* 

10— Youngstown 6* 

11— Newark 7* 

12— Seattle 3 # 

13— Bridgeport 7 * 

14— Jacksonville 3* 

15— Dayton 4* 

16— San Antonio 5* 

17— Albany 

18— Richmond 1* 

19— Fort Wayne 1* 

20— Springfield, Mass. 2* 

21— Providence 2* 

22— Columbus 2* 


23— Scranton 2* 

24— Johnstown 1* 

Des Moines 2* 

25— New Haven 4* 
Wichita Falls 

26— Fresno 5* 

27— Portland, Me. 2* 
St. Paul 1* 
Evansville 2* 

28— South Bend 1* 

29— Erie 1* 

Toledo 1* 

30— Worcester 5* 

31— Fort Worth 2* 
Oakland 

32— Rochester 

33— Springfield, 111. 1* 

34— Waco 1* 

35— Little Rock 

36— Wilmington 

37— Duluth 

38— Rockford 1* 

39— Memphis 1* 


CANADIAN SERVICE 
DEPARTMENTS 


Once more we have the pleasure of 
telling the “Royal Standard” readers 
that Mr. Edwards, Foreman of Toronto 
earned his 100 per cent., this time dur- 
the sizzling month of July. 

Now that we have but Toronto and 
Montreal in the Canadian Division, we 
don’t want to see Mr. Edwards and Mr. 
Cox fight for high honors. There is 
enough room at the top for both 
Branches. Each of you get the 100 per 
cent, every month. 

1—Toronto 6 * 2—Montreal 1* 


“PACKARD” USE ROYALS 

The Packard is a motor car par excellence. There may be others to equal, but at any rate an endorsement of the 
Packard Motor Car Company by its use of Royal Typewriters is an endorsement of as high a mechanical authority as we 
know of in the world. The advertisement below featuring the Packard Motor Car Company is now running in news¬ 
papers throughout the country. It is bound to stimulate further interest in the ever-increasing popularity of the Royal 
Typewriter. 


building Oblational 
'Pride of Ownership 


W HEREVER automobiles are used the name 
“Packard” stands fc: unfailing excellence. 


To build an automobile so fine, so dependable 
and so pleasing to the eye, that every owner is 
proud to say, “I own a Packard”— 


That is the enviable achievement of the Packard 
Motor Car Company. 

* $ 

Secure in the knowledge of a national Pride of 
Ownership, which their car has won, they con¬ 
fidently say to all the world, “Ask the Man Who 
Owns One.” 


W/HEREVER typewriters are used in the con- 
VV duct of the world’s b 


‘Royal” 


business, the name 
is accepted as the name of quality. 


To build a writing machine whose ease of oper¬ 
ation is a vital aid in speeding up big business, 
and whose presswork is so excellent that its 
makers can safely say, “Compare the Work” — 

4 4 

That is the achievement of the Royal Typewriter 
Company. $ 4 

Secure in the knowledge of international satis¬ 
faction, which the Royal Typewriter has given, 
and certain of its mechanical excellence, we 
confidently say to the world of business, “They 
DO Run Easier.” 


We are proud of the fact that Easy-Writing 
Royal Typewriters are used in the home 
office of the Packard Motor Car Company* 


Royal Typewriter Company, Inc., 316 Broadway, New York 
























































































patented safety device donated to public 



Inserting Work For Operating Press 


Patent Number 1,180,709 owned by the 
Royal Typewriter Company has been as¬ 
signed to public use. This patent covers 
an ingenious and effective safety device 
for power presses, which was developed 
in the plant of the Royal Typewriter 
Company and which is now available for 
general use. 

It is an interesting comment on the 
growing spirit of co-operation in modern 
industry, that this safety mechanism, 
perfected and patented by a private cor¬ 
poration, should be freely turned over to 
the public as a contribution to the wel¬ 
fare of all American workingmen. 

The effect of this safety device is to 
compel a power press operator to trip 
the press with both hands instead of with 
one hand or with the foot, thus removing 
both hands from the danger zone before 



Types of Machine On Which 


This Safety Device Is Used 


the stamping section of the press comes 
down upon the bed. This is accomplished 
by a simple mechanism which assures ab¬ 
solute safety, without reducing the speed 
of the operator or placing a penalty upon 
either the employee or the employer in 
quality and quantity of work produced. 

Owing to the increased confidence of 
the operator of a machine protected by 
this device, and the complete freedom 
from that mental strain which is unavoid¬ 
able where human beings are engaged in 
a dangerous operation, it has been found 


that practically no loss of production oc¬ 
curs where this device is used. In fact, 
the actual net result is a considerable in¬ 
crease of production, as the new device 
means a saving of all the time otherwise 
lost as a result of accidents on unpro¬ 
tected machines. Women operators of 
unprotected power presses have been par¬ 
ticularly susceptible to exhaustion as a 
result of nervous strain, and the benefits 
resulting from the removal of the cause 
of this strain will be incalculable. 

The simplicity of this safety device 



O per at i ng Press 

Notice that operator must have both hands a suf¬ 
ficient distance away from the moving parts of the 
press before machine can operate. 

makes it applicable to a great variety of 
presses: it consists of two levers, one of 
which releases the other, which then 
operates the press, so unless both levers 
are hand operated in turn the press can¬ 
not work. Safety engineers who have 
tested the device are of the opinion that 
it will be widely useful and will bring 
about a marked reduction in the number 
of injuries to machine operators’ hands. 

This device was developed by Royal 
engineers in the Royal factory, and the 
Royal Typewriter Company feeling that 
it can be of great benefit to the public at 
large and to the safety of workmen all 
over the world, has assigned all rights 
of the patent to the public. 


ASSEMBLY OF CARRIAGE ENDS TO 


It’s really astonishing in a large plant 
like ours how many operations which one 
sees performed and which seem so simple, 
have back of them years of discourage¬ 
ment and real work before the operation 
is satisfactory and successful. In our 
plant, you can see workmen producing 
parts with an ease that seems incredible 
when you realize what is being accom¬ 
plished by the part they are working on 
and the part it plays when functioning 
in the typewriter. Its exactness in di¬ 
mensions may be the problem; placing it 
in proper exacting relation to other parts 
may be the problem; the stress, strain 
and wear that it meets in the machine 
may be the problem. Many other re¬ 
quirements may be added to the above 
problems, all of which years of experi¬ 
ence, tests and knowledge of what is ne¬ 
cessary have smoothed out until what is 
really a very difficult accomplishment has 
become a simple, direct and easily con 
trolled operation. 

You all know how easily the barbel 
strops his razor, but just you try it an 
see what a mess you can make o i • 
Just notice how easy and grace u y ie 
trained scientific boxer does his stun , 
and then try it and see how awkward and 
crude you are. Watch the expert an 
skillful stenographer working her type 
writer, then try it and you will soon e 
convinced that what appears to be sim P le 
is away beyond your ability to an e. 
Back of all the above jobs, are years 
study, labor and ability, which have 
brought efficiency to a pronouncec e 
gree. 

So in this article, we are going to bring 
to your attention a job or operation in 



Drilling and Reaming Carriage End for Dowel Pin 


TOP RAIL 

which we assemble the Carriage Ends to 
our Top Rail. Simple as it seems to the 
onlooker, it represents a most difficult 
assembling operation, especially when 
you realize that the ball groove in the 
Top Rail is held within a thousandth of 
an inch of being parallel with Carriage 
Roll Guide Rod. This Rod, as you know, 
is located about three inches from ball 
groove in Rail to center of Guide Rod, 
and when it is considered that we build 
several long size carriages and hold them 
within these extraordinary close limits, 
well, it’s a real job, that’s all. 

The fixture which you will notice is 
being held by the operator’s left hand, 
holds the right and left Carriage Ends by 
means of hardened and ground steel 
blocks which fit the ball groove and after 
fastening these three separate parts se¬ 
curely, they are ready in the fixture, to 
be drilled and reamed for dowel pin. 
With small drill and reamer, Top Rail is 
drilled, then Carriage Ends and Top Rails 
are reamed. This method was adopted 
after many other attempts to get good 
alignment, and this now gives perfect 
alignment and when screws are as¬ 
sembled and dowel pins driven in, an as¬ 
sembled part is taken out of the fixture, 
consisting of right and left Carriage Ends 
and Top Rail screws and pins. This as¬ 
sembled part is then ready for the car¬ 
riage assembly. 

Such accuracy in manufacturing is the 
backbone of Royal quality. You cannot 
get quality out of a mechanism unless 
you first put quality in. Just as much as 
you put care, experience and ability in 
your product, so will quality be there for 
the users’ requirement and satisfaction. 





















































DEALERS’ PAGE 


The ROYAL STANDARD 


AUGUST HONOR ROLL 


NO SUMMER SLUMP FOR DEALERS 


Walter W. Prior leads the honor men 
for August, having secured a percentage 
of 417 which is quite a record consider¬ 
ing that his quota is not a small one and 
also in view of his fine record for July. 

Calhoun Office Supply Company made 
second place with 380 per cent, of their 
August quota, and third place was taken 
by Preston Typewriter Company of 
Knoxville, Tennessee, with a percentage 
of 360. We are proud of these records 
as well as the number of dealers who 
made 100 per cent, and more of their 
quota. 

Here are the names and it will be 
noted that we have listed them accord¬ 
ing to the percentage of gain over 100 
per cent, of their quota. 

W. W. Prior 

Calhoun Office Supply Co. 

Preston Typewriter Company 
Palestine Printing Co. 

Jake Engel 

C. C. & H. C. Macomber 
Roy A. Davis 
Russell & Cockrell 
H. G. Bancroft 

Nebraska Typewriter Company 
Taylor Paper Co. 

F. J. Haberle 

G. A. Pearce 

Wadley’s Typewriter Exchange 
Naegele Printing Co. 

A. G. Packard 
Benson Typewriter Co. 

Kerr’s Typewriter Emporium 
Tacoma Stationers 
F. P. Holloman 
Office Supply & Printing Co. 

C. A. Eckhardt 
Office Supply House 
L. E. Spiece 

H. D. Happy 
Patterson-Blair Company 
Carolina Typewriter & Office Supply Co 
H. B. MacFarlane 

Crosby-Mook Typewriter Exchange 
C. L. Eicholtz 
Duning’s 
L. Hill 

Independent Printing Co. 


DEALERS MAKING M. A. D. 
FOR JULY 

G. E. Gaffaney 
R. G. Nichols 
O. G. Penegar 
W. W. Prior 
L. E. Spiece 
W. W. White 


DEALER NOTES 


Mr. and Mrs. R. H. Preston motored 
up to see us at 316 Broadway and also 
spent a day going through the factory. 
After seeing how much care and skill is 
used in the manufacture of a Royal type 
writer they feel sorry for anyone who 
buys anything other than a Royal. 

If they continue to increase the Royal 
sales at the same ratio as in the past 
few months, we are sure that in a reason¬ 
able time there will be very few type¬ 
writer users in the Knoxville territory to 
feel sorry for—they’ll all be using Royals. 

This is a commendable way to express 
sympathy for a neighbor—sell him a 
Royal. 



To enter upon the domain of the Deal¬ 
ers Department at any hour of any day 
during the month of August would re¬ 
mind one of a small retail store the morn¬ 
ing after some unusual bargain had been 
offered in the pages of the previous eve¬ 
ning’s newspaper. 

Although we did not meet the indi¬ 
viduals themselves they were there in full 
force—their proxies, order blanks galore. 
There were no bargains offered and con¬ 
sequently we cannot credit that sales 
wedge. Therefore, we must credit this 
overwhelming business to the activity of 
our dealers and the increasing popularity 
of the Royal Typewriter. They did not 
understand the meaning of summer slump 
which can be credited a great deal to an 
old-fashioned notion which still sticks in 
the minds of many even in these progres¬ 
sive days. 

Although flooded with work connected 


with the fulfillment of all these orders, 
Mr. Barlow, Ass’t Sales Mgr., in charge 
of the Dealers and his assistant H. H. 
Strohhecker smiled through the entire 
month. Mr. Barlow is extremely well 
pleased and gratified to see how the 
dealers responded to his call for a big 
August. Their response made the in¬ 
creased responsibility one of great satis¬ 
faction. 

An unusual cartoon was sketched by 
our staff artist showing Mr. Barlow and 
his assistant Mr. Strohhecker delving 
through the orders which piled up as fast 
as they were taken care of. The attempt 
of our cartoonist to faithfully reproduce 
a scene in the Dealers Department re¬ 
sulted in the above sketch. Dealers, we 
would like to reproduce a scene some¬ 
thing like this again in our next issue 
but we can only do this if you increase 
your efforts to double last September. 


year, it is a sure sign that he has a well 
organized service department in addition 
to a first class sales force. 

During Mr. Bancroft’s recent visit to 
the Royal offices, he exchanged views on 
service with Mr. J. Schillinger who has 
supervision of all Service Departments of 
the company. He also made an inspec¬ 
tion of the Metropolitan Service Depart¬ 
ment, which is ably managed by Mr' 
Cherry. 

Last but not least, Mr. Bancroft is in¬ 
creasing his sales of “Roytype” ribbons 
because he wants his customers to secure 
complete letter satisfaction. 


TWO PRACTICAL SALESMEN 
AND FISHERMEN 


The Summer sun blazed down sizzling 
hot at Wichita, Kansas, and Frank Cole¬ 
man scratched his curly head, chucked 
his golf clubs and announced that he was 
going to fish. His memory ran back to 
the sandy shores of a sparkling Minne¬ 
sota lake and a restless anxiety to be on 
the way seized him, so he repeated, “I 
am going to fish.” 

At Topeka, a hundred and fifty miles 
away, R. G. Nichols stepped in his Hud¬ 
son and hurried home to dinner all ex¬ 
cited. He kissed his wife and babies more 
fondly than usual and seemed so exhu- 
berant that Mrs. Nichols began to wonder 
what it all meant. Had they struck 
another gusher on his farm in Oklahoma 
or had the staff sold a thousand Royal 
typewriters. Nick just grinned and 
played with the children. Finally it all 
had to come out. Just a single statement 
of decision and determination—‘‘I, too, 
am going to fish.” 

It is universally known that many rep¬ 
utations for truth and veracity have 
been blasted by a single fish story. Even 
Topeka and Wichita have their skeptics, 
so Nick and Frank went prepared. A 
steel measuring tape, a set of calipers, a 
camera, a vocabulary of names and a new 
Royal typewriter were a part of the equip¬ 
ment. Each fish as he was caught was 
measured, calipered, photographed, his 
finger prints taken, and all this recorded 
with the Royal typewriter, using an in¬ 
delible ribbon. Then he was named and 
numbered and placed upon the line to the 
right. See the photograph below. 



While the New York crowds were 
greeting Gertrude Ederle, the first woman 
to swim the English Channel, it was our 
pleasure to welcome Miss Harriet G. 
Mook of the firm of Crosby-Mook, Royal 
dealer at Warren, Ohio. 

Miss Mook is on a tour which includes 
many points of interest such as, Washing¬ 
ton and Sesqui-Centennial and decided 
her trip would not be complete without 
visiting 316 Broadway, New York. 

* * * 

“A baby girl and she is going to be a 
first-class Royal stenographer” is the way 
Walter W. Prior proudly gave us the 
good news of the arrival of Catherine S. 
Prior into this busy world. It appears 


to us that she has sold the Prior house¬ 
hold on her future career by the move¬ 
ments of her dainty fingers. While we 
cannot prophesy what the future holds in 
store for Catherine, it is safe to say that 
when she grows a little older she’ll have 
a fine time learning her A B C’s on a 
Royal. 

* * * 

E. F. Mulligan’s visit to New York 
included a call at 316 Broadway. 

While general business conditions in 
West Palm Beach have been a little slow 
during the past few months, he reported 
an increase in sales and expects to better 
his previous high record before the end 
of the year. That’s the spirit. 


Mr. Mulligan’s dealership is known as 
the Palm Beach Typewriter Company. 

* * * 

Our new dealer Eugene A. Dowling 

and his brother were in to see us. They 
are selling Royals at Hudson, New York 
and the contiguous territory. 

Team work is their motto so we look 
forward and predict a successful sales rec¬ 
ord for them. * * * 

Our veteran dealer, H. G. Bancroft of 

York, Pennsylvannia, believes that serv¬ 
ice is the keystone of a successful busi¬ 
ness. His record proves it. 

When a dealer makes quota month after 
month and each year increases his Royal 
sales over the total sales for the previous 


Upon the return of the fishermen to 
their respective homes, their families and 
friends were astounded by the over¬ 
whelming proof of the stories related. 
No one could even venture a doubt, or 
ask a question, but what he was floored 
by the record at hand. 

The practical-minded Bill Coleman, 
who remained at home on duty selling 
Royal typewriters, immediately saw com¬ 
mercial possibilities in the incident. “Just 
one more field for the sale of Royal type¬ 
writers,” said Bill as he hopped in his 
Packard and drove away towards the 
home of an acquaintance whose reputa¬ 
tion as a fisherman was only excelled by 
his reputation as a fish-story teller, and 
the “show-me” grins of his neighbors. 










































































































The ROYAL STANDARD 


FOREIGN PAGE 




SALVADOR DEALER IN NEW QUARTERS 

months ago. E. E. HnW & 


Just a few months ago, E. E. Huber & 
Company, Royal dealers for El Salvador 
in Central America, moved into their new 
building, located on Sixth Street, in the 
city of San Salvador. Our friends were 
compelled to seek their new and larger 
quarters as a result of the tremendous 
growth of their business during the past 
few years. The new headquarters are sit¬ 
uated in the heart of the business district. 

The Huber Company is regarded as 
one of the most prominent firms in El 
Salvador. They hold the representation 
in that country for numerous lines of 
products made by internationally known 
American manufacturers. The company 
has long represented the Royal typewriter 
in that country, our early relations with 
them dating back to the year 1912. In 
the intervening fourteen years, our 
friends have had not a few problems to 
overcome, but the fact that they have 
emerged victorious speaks well for their 
tenacity of purpose, which makes their 
present success even more praiseworthy. 
In their hands, the sale of Royal type¬ 
writers in their country has shown a most 
gratifying development, with the result 
that the Royal is today the most widely 
used typewriter in El Salvador. 


The photograph of their new quarters, 
reproduced at the left, gives some idea 
of the ample space that has been secured 
to provide for the firm’s growing needs. 
The group gathered in front of the 
building are the various members of the 
sales, office and mechanical staffs. Stand¬ 
ing on the sidewalk at the left of the en¬ 
trance is Mr. G. J. Huber, Secretary of 
the firm, and Mr. F. V. Huber, Treasurer, 
is shown standing in the entrance, at the 
right side. It is to be regretted that at 
the time this photograph was taken, Mr. 
E. E. Huber, President of the company, 
was absent on a visit to their associate 
company in Honduras, where, inciden¬ 
tally, they also represent the Royal. 
More views of both their new Salvador 
headquarters and their offices in Hon¬ 
duras, will be shown in the “Standard in 
the near future. 

The removal of E. E. Huber & Co. s 
headquarters in El Salvador is in keeping 
with the spirit of progress that has pre¬ 
vailed since the inception of the business. 
With these commodious and modern 
offices and showrooms at their command, 
it is easy to understand how Royal users 
in El Salvador are assured of even greater 
and better service than ever before. 


Norwegian Dealer Exhibits Royal Posters 



With many of the Royal dealers in for¬ 
eign lands, poster advertising has found 
high favor because of its great value in 
the widespread promotion of Royal pres 
tige as well as for the purpose it accom¬ 
plishes in constantly reminding the pu 
lie of Royal typewriter quality. 

None of our dealers has been mo ^ e . en 
thusiastic toward this type of pu *city 
than Mr. M. Nissen-Lie, of Oslo, Nor¬ 
way, the Royal typewriter dealer for that 
country. Through every important city 
and hamlet in Norway, well located post¬ 
ers serve to keep the name of the oya 
before the public, linking it up at c 
same time with the name and address o 
the nearest dealer or sub-dealer. 

Recently, the cause of poster advertis¬ 
ing generally throughout Norway w 
greatly championed by means of a Foste 


ion, which was held in the city oi 
jem, which place is widely re- 
as the commercial gateway to 
a Norway. 

I posters played a very prominent 
the Exhibition, the two Royal 
“Spirit of the Letter” and “Royal 
having been displayed as a result 
ngements made by Mr. Nissen- 
th the co-operation of his local 
ler Mr. Lorentz Syversen. me 
■apii reproduced above presents a 
the Exhibition, in which may be 
e display of the Royal “Spin o 
ter" poster. Mr. Nissen-Lie was 
ful in securing a most advantage- 
ition near the entrance to the Ex- 
, Hall. The Royal had the distinc- 
being the only typewriter rep- 
d at the Exhibition. 


Royal Display 

Recently there was held in Dunedin, 
New Zealand, one of the most successful 
exhibitions that country has had in years. 
Known as the New Zealand Exhibition, 
the fair lasted for over four months, there¬ 
by giving visitors from all over Austral¬ 
asia an opportunity to view the many 
and attractive exhibits. 

The Royal typewriter was very fitting¬ 
ly displayed by the New Zealand Type¬ 
writer & Supplies Co., of Dunedin, Royal 


in New Zealand 

sub-dealers in that city, where they 
operate under the General Dealer for 
Australasia, Messrs. Sydney Pincombe, 
Ltd., of Sydney. The photograph be¬ 
low shows how strikingly our friends’ ex¬ 
hibit was arranged. They are indeed to 
be complimented on this good work 
since, from all reports, the Exhibition 
was exceptionally well attended by an en¬ 
thusiastic public. This undoubtedly will 
add to Royal’s prestige in New Zealand. 
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School Sales for last month show a 
substantial gain over those made in Au¬ 
gust of last year. Fresno heads the list 
with over 900 per cent, of its schools 
quota. Fort Wayne is second with over 
760 per cent., and Evansville is third 
with over 730 per cent. Thirty-five of 
our offices billed 100 per cent, or more of 
their quotas, and twenty-two of this num¬ 
ber billed over 200 per cent, of their 
quotas. These are exceptionally good 
records, and they show what can be done 
when a systematic and persistent effort is 
made to secure school business. 

Our special school proposition has been 
extended to October 1. Full advantage 
should be taken of this, as it gives you 
an opportunity of closing deals which 
were pending on the first of this month, 
and it also gives you an opportunity of 
seeing the teachers and school officials 


who were away during the summer. 

The volume of school business trans¬ 
acted by Royal Dealers during June, July, 
and August, especially in August, is very 
pleasing to the Management of our Deal¬ 
ers Department as well as to our School 
Department. 

Below is given the names of the offices 
who billed 100 per cent, or more of their 
school quotas during August. 

1— Fresno 

2— Fort Wayne 

3— Evansville 

4— Portland, Ore. 

5— Portland, Me. 


NEW MEMBERS 


6— Toledo 

7— Houston 

8— Hartford 

9— Philadelphia 

10— Springfield, Ill. 
New Haven 

11— Louisville 

12— South Bend 

13— San Francisco 

14— St. Louis 

15— Grand Rapids 

16— Davenport 

17— Denver 


18— Dayton 

19— Sari Antonio 
20^—Harrisburg 

21— Columbus 

22— Memphis 

23— Pittsburgh 

24— Kansas City 

25— New York 

26— Seattle 

27— Duluth 

28— Springfield, M 

29— Cleveland 

30— Atlanta 

31— Chicago 

32— Albany 

33— Little Rock 
Oakland 


Employment Department 


In checking over our employment re¬ 
ports for August, we are pleased to note 
that an exceptionally large number of 
beginners were placed in positions. New 
York is first, having placed more begin 
ners in positions than during any other 
month of which we have a record. Boston 
is second, Philadelphia third, and Chicago 
is fourth, all having made very unusual 
records. 

The work which is being done along 
this line by our Employment Managers 
is of great assistance to us in our efforts i 
to sell school machines, as the schools 
place great importance upon this service, 
and we would like to impress upon our 
Managers as well as our Employment 
Managers in both Branches and District 
Branches that special attention should 
be given to this every month. Every one 
of these beginners will be good Royal 
boosters. 

Our Employment Managers made good 
records during August in the number of 
positions filled and also in the sales se¬ 
cured through their Departments. In our 
Branches, St. Paul is first with 345 per 
cent, of its quota. Youngstown is second 
with 333 per cent. Fort Worth is third 
with 300 per cent. 

In our District Branches, Boston is 
first with over 220 per cent, of its quota. 
Buffalo is second with 186 per cent., and 
Cincinnati is third with 177 per cent. St. 
Louis leads in the number of sales se¬ 
cured by making over 410 per cent, of its 


sales quota. Cincinnati is second with 
400 per cent., and Portland, Oregon, is 
third with 300 per cent. Mrs. White, 
Employment Manager of our Los An¬ 
geles Office, made the greatest number 
of calls during the month. Miss Allen, 
our Cleveland Employment Manager, is 
second, and Miss Hibbets, our St. Louis 
Employment Manager is third. 

Below is given the standing of our 
Branches and District Branches based 
upon the percentage of quotas secured. 




Branches 


POSITIONS 

1— St. Paul 

2— Youngstown 

3— Fort Worth 
. 4—Columbus 

5— Denver'**"' - 

6— Jacksonville 

7— Peoria 

8— Duluth 
Portland, Me. 

9— Grand Rapids 
Davenport 
Wichita Falls 

20—Omaha 


10— -Akron 
Oakland 

11— Worcester 

12— Albany- 

13— Toledo 

14— Evansville 
Newark 

15— Johnstown 

16— Rochester 

17— Providence 

18— Birmingham 

19— Fort YVayne 
Harrisburg 


District Branches 


1— Boston 

2— Buffalo 

3— Cincinnati 

4— New York 

5— Philadelphia 

6— Los Angeles 

7— San Francisco 

8— Kansas City 

9— Chicago 

10— Minneapolis 

11— St. Louis 

1— St. Louis 

2— Cincinnati 

3— Portland, Ore. 

4— Buffalo 

5— Minneapolis 

6— Indianapolis 
Los Angeles 

7— Philadelphia 


POSITIONS 

12— Portland, Ore. 

13— Cleveland 

14— New Orleans 

15— Baltimore 

16— Louisville 

17— Detroit 

18— Indianapolis 

19— Dallas 

20— Hartford 
Houston 

SALES 

8— New York 

9— Cleveland 
Kansas City 

10— Boston 

11— Chicago 

12— Louisville 

13— New Orleans 





G. C. KINGSBURY 
Chicago 


J. A. TURPEN 
San Antonio 


A. S. BAUGH 
Atlanta 


J. K. COLE 
San Francisco 


F. B. TERNES 
San Francisco 


L. H. O’BRYAN 
Evansville 


J. L. DOYLE 
South Bend 


C. SHUMWAY 
Duluth 


L. M. MORRIS 
Fresno 


AKRON 
L. J. Michel 9 

H. H. Tomkinson" 15* 
ATLANTA 

S. N. Malone 2 
A. S. Baugh * 
BALTIMORE 
J. C. O'Keefe 9 
W. F. Teer 27* 
BIRMINGHAM 

A. Patterson 1 
BOSTON 

I. C. Barlow 18* 

E. T. Buckley 4 
II. E. Burton 28* 

F. W. Key lor 1 

G. II. Palmer 13 

B. W. Simpson 2 

J. H. Hanson 3 
BRIDGEPORT 

J. F. Dacey 4 
BUFFALO 
George Hauptman 4 
W. W. Hodgson 3 
A. R. Lerch 1 

C. M. Pillow 19 
W. F. Wegener 2 

CHICAGO 
F.. J. Barnett 1 
W. G. Brown 11* 

W. S. Daniels 5* 

A. G. Freeberg 10* 

R. C. Goldblatt 23* 

B. P. Hamil 23 
R. F. Hoyt 3 

E. H. Johnson IS 

C. LaBorence 20 

H. Nuhn 15 

J. M. Roberts 32 
V C Wheeler 10* 

L. E. Wilson 8 

G. C. Kingsbury * 
CINCINNATI 

A. E. Marcum 1 

L. A. Platz 8 
S. T. Buck 1 

CLEVELAND 
J. C. Dawson 6* 

M. C. Hull 28* 

C. E. Keyser 1 
W. H. Peate 4 
W. C. Rodgers 6 
L. R. Cullar 4* 

H. W. Karg 1 
COLUMBUS 

L. V. Bell 2 
H. D. Pegg 1 
G. C. Kinnamon 20* 

DALLAS 
C. D. Walker 4 


REPEATERS (Marked by ♦) 


DAVENPORT 
H. B. Swaisgood 1 
DAYTON 
O. P. Gilmore 13 
DENVER 
W. H. Mitchell 4 

DETROIT 

C. W. Knox 13 
J. C. Mitchell 1 
E. L. Owen 4 
L. D. Teeters 21* 

O. T. Wheaton 2 
DULUTH i 

R. C. Shumway * 
ERIE 

C. V. House 5 
EVANSVILLE 
L. H. O’Bryan * 

J. E. Priest * 

FORT WAYNE 
John Shea 2* 

FORT WORTH 

P. H. Billman 2 

FRESNO 
L. M. Morris * 
HARRISBURG 
J. R. Gardiner 2* 
HARTFORD 
W. C. Bartley 2 
H. F. Brainerd 45* 
J. L. Cook 3 

C. E. Driscoll 3 
HOUSTON 

W. H. Courtenay 5* 

INDIANA POUT'S - 
W. S. Orvis 1 
G. W. Randall 4* 

J. C. Lankford 1 
JACKSONVILLE 
J. E. Gardner 3 
A. D. Richardson 4 

KANSAS CITY 

F. G. Kennedy 6* 

J. F. Schad 1 

E. C. Williams 2 

LOS ANGELES 

R. D. Andreson 8 

D. S. Fullerton 2 

G. G. Ralls 10* 

S. R. Weinberg 1 
A. F. Lines 2 

LOUISVILLE 
’. T. Wellman 45* 
Holmberg 4 


k: 


MEMPHIS 

A. O. O’Bryan 3* 

MILWAUKEE 
W. A. Par tee 25* 

MINNEAPOLIS 
M. E. Bailey 8* 

J. T. Graham 2 
NEWARK 

C. K. Schill 1 

NEW ORLEANS 
W. J. Creger 12 

F. Pritchard 2' 

NEW YORK 

D. J. Allingham 45* 

H. J. Becker 1 

W. B. DeRango 22* 

O. Gentry 6* 

T. M. Gleason 43* 

A. Graf 4 
R. B. Gray 5 

G. M. Guest 44* 

I. Hulberf 1 

L. E. LeMaster 17 

E. J. Mathews 16* 

P. Mittenzweig 9 

G. Rannenberg 30* 

J. Schwartz 33* 

J. B. Eccles 4* 

N. Svkes 9* 

D. Towle 2* 
OAKLAND 

J. E. Geissinger 10* 
OMAHA 

G. D. Lawless 6* 

PHILADELPHIA 

L. A. Dunn 19 

H. K. Goslin 3 
J. M. Mo.-er 1 

E. V. Sherry 6 
A. F. Sparks 1 
C. F. Tregeor 1 
J. W. Turner 16 

M. Woskoff 1 

T. C. Kerschner 1 
A. W. Kidder 1 

F. W. Snyder 2* 

PITTSBURGH 
A. R. Davis 5 
J. E. Eskey 2 
M. V. Miller 45* 

C. W. Putney 1 
J. A. Manning 2 

PORTLAND, ME. 

W. E. Ayres 2 

PORTLAND, ORE. 

C. E. Gray 2 

G. D. Roe 3* 


PROVIDENCE 
J. H. Alden 1 
E. D. Crandall 14* 
J. L. Schora 2 
C. E. Smith 1 
RICHMOND 
O. H. Carter 1 
A. Bartlett 1 

ROCHESTER 
G. C. Johnson 6 

ROCKFORD 

C. C. Flagg 1 

SAN ANTONIO 
J. T. Jackson 3* 

E. C. Phillips 3 
J. A. Turpen * 

SAN FRANCISCO 

D. G. Becknell 4 
C. H. Billington 6 
T. N. Colwell 4 

J. C. Deardorff 2 

G. N. Hammond 1 
P. Pearson 2 

S. N. Howel 1 

C. E. Russ 3 

D. B. Starrett 5 
J. K. Cede * 

F. B. Ternes * 
SCRANTON 

C. C. Waters 3 

D. W. Ward 1 

SEATTLE 

H. D. Hoyt 1 

W. H. Kirchofer 5 

SOUTH BEND 
J. L. Doyle * 
SPRINGFIELD. ILL. 

C. A. Stevens in 2* 

ST. LOUIS 

G. M. Davis 6 

C. D. Sparwasser 6* 
L. E. White 21* 

D. H. Meyer 3 
ST. PAUL 

L. L. Larson 1 

TOLEDO 

E. L. Knott 13* 
WACO 

S. H. Slaughter 2 
WASHINGTON 

H. D. Cashman 20* 

S. E. Richter 20 
H. L. Rudnick 19* 

E. C. Weeks 3 
WORCESTER 

F. C. Salisbury 2 
A. R. Smith 17 


DEALERS’ M. A. D. ROSTER FOR 1926 


R. G. Nichols 7* 
W. W. Prior 7* 

J. E. Gaffaney 6* 
II. J. Roof 6* 

R. R. King 5* 


O. G. Pencgar 5* 

Mrs. S. D. Hendley 4* 
W. W. White 4* 

H. G. Bancroft 3* 


J. C. Good 3* 
B. Coleman 3* 
F Myers 
R. Kuykendall 


C. Weissinger 
W. P. Ridley 
R. J. Walsh 
L. E. Spiece 


TO OUR STENOGRAPHER 

By A Business Man 


Who else knows us half so well? She 
has heard all that we have said, and then 
made notes of it, and her fingers have 
glided over our thoughts for years. She 
has read our incoming letters. She knows 
who pleads with us for help, and what 
we do about it. She scans the sharp 
things said by anonymous enemies who 
stab us through the mail. She wards off 
undesirable citizens, and flatters the self- 
importance of persons who will speed our 
career. Do we write frankly or evasively 
—she follows the straigh-hewed line, or 
the curve of our deviousness. Are we 
courteous only to the powerful, or is our 
treatment even to all who come seeking? 
The woman at our elbow, hammering out 
our paragraphs, is a clear-eyed witness. 
Over the telephone voices drift in from 
the world of pleasure, and the tone of 
each is caught and judged by the receiv¬ 
ing ear, before our presence is acknowl¬ 
edged. She knows whether our friends 


are worthy. Is the home happy?—She 
knows it. 

She notes our tricks of person—the 
emphatic way in which we bite our finger¬ 
nails. Our good temper, our clean breath, 
fly further than we guess. She is familiar 
with the stale phrases we scatter over the 
thousand routine letters, and she is glad¬ 
dened when we light up the languid page 
with an unspoiled turn. Without a moan, 
she listens to our struggle with a retarded 
thought, though she could have rescued 
the sentence when we began to splash. 

She is aware when we have tumbled 
out from a laden desk to a World’s Series 
ball game. She, too, would enjoy Mr. 
Baker’s versatility, but she wades through 
our debris till twilight. She could keep 
our tardy correspondence up to the min¬ 
ute, but she has to time her efficiency to 
our limitations. Never outpacing us, she is 
as loyal in the background as our shadow. 


—H. D. Ebbutt 

—J. Harrison 

—il. W. D. Buckeridge 

i —C. Salter 
— H. Herman 
W. II. Roberts 
W. D. Morgan 


FOREIGN MACHINE-A-DAY CLUB 

CANADA—Royal Typewriter Company Ltd. 

A. J. Newlands, Montreal 

GREAT BRITAIN—Visible Writing Machine Co., Ltd., London 


8— B. Harris 

9— A. F. Thomas 

10— L. Harris 

11— C. A. Bak 

12— F. W. Johnson 

13— S. H. Goodwin 

14— A. J. Van Dervelde 


15— P. C. Fielding 

16— A. W. Thomas 

17— II. V. Schofield 

18— J. C. Barlow 

19— J. W. Barker 

20— F. J. Soan 
. V. Hall 


21—S. 


23— J. B. Worley 

24— W. A. Henry 

25— W. Jenner 

26— G. E. W. Sheldrake 

27— J. C. S. Branson 


AUSTRALIA—Sydney Pinoombe, Ltd. 
!—W. J. Sheehy 4— E. S. Stack 

2— R. G. Hood 5—L. Parkhurst 

3— E. W. Rutledge 6—W. H. Bale 


GERMANY—Cologne—Friedr. Magnus, Nachf 
1 Carl Pictzsch 2—Carl Suchaneck 

Hamburg—Anton Bernstein. 


CHILE—W. R. Grace & Co. 

1 — Mrs. Raquel Delano De Sierra 
2—Mr. Oscar Achondo Godoy 

CZECHOSLOVAKIA—Joseph Foist 

1— AJois Foist 4—A. Smatlak 

2— L- Mazanek 5—Ladislav Foist 

3— J. Hejcman 6—Franz Konecny 


MEXICO—M. E. 

1— Alfredo Aguirre 

2— Alonso M. Garza 


Raya & Company 
•3—Alfredo Garza 
4—Carlos S. Garza 


GUATEMALA—James P. Howell 
* V. Elias 2—V. M. Ramirez 

SWEDEN—A./B. W. Banzhaf 
I—Jonas Eriksson 
2—Conrad Bohman 

NEW ZEALAND—New Zealand Typewriter & 
Supplies Co. Dunedin—Mr. A. McDougall 
W. J. Seater & Co. —Wellington—Mr. 

R. II. Eastman 


1— Theo. Muggli 

2— Theo. Graf 

3— Robert Gubler 


4— G. Pozzi 

5— Arnold Muggli 


FRANCE—J. H. Davis & Co. 

1— J. H. Davis 5—E. Brocard 

2— Goorge Z Berg, Jr. 6— E. Hantz 

M. Benoist 7—Q, Baumann 

4—Robert Curel 8—George Z’Berg, 

AUSTRIA—Joe Lesti, Nfg. 
Emanuel Lauterbach Jakob Ehrlich 
LATVIA—O. & J. Dal'itz Bros. 
James Dalitz 


JUGO-SLAVIA—S. M. Markovitch 
Mr. Edward Poliak 

HUNGARY—A. Kovacs & Co. 

Mr. Ferdinand Gross de Millwald 

BULGARIA—Jordan JV Boyadjieff & Sons 
Jordan JV Boyadjieff 

BELGIUM—American House (J Tondolier) 
Jean Tondolier—Georges Beker—IYaul Juen 

SPAIN—Trust Meeanografico 
1 Jose 1 erez 2—Jose Espinar 

DENMARK—Max Bodenhoff 















































